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INTRODUCTION

The purpose of this guideline is to describe the proper visual and written elements which represent the
BASIC BUILDING BLOCKS of the ZOTAGC GAMING brand. Gerfain usage cases are purposely [eft out fo allow
room for creative freedom. This guideline is aimed at all authorized users who use the ZOTAC GAMING
brand identity in the design and production of any materials associated with ZOTAC GAMING. Using these
basic elements as the starfing point across all platforms, but allowing room for creative freedom, the
corporate image of innovation and quality is reinforced and amplified.
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LOGOTYPE BASICS

LOGOTYPE WORDMARK

Designed fo be concise and easy foread, the Z0TAC
GAMING logotype wordmark conveys the concept
that a gaming culture emerges from the core of the
Z0TAC brand.

MINIMUM SIZE

Tomaintain full legibility, never reproduce the wordmark
at heights smaller than 013 inches (34mm) tall for print
and 17 pixels tall for digital. There is no maximum size
limit, but use discretion when sizing the logotype.
(logatype shown at actual size)

T0TAGAMING

013in
34mm
17px

LOTAGAMING
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LOGOTYPE BASICS

ALL ACGEPTABLE CONFIGURATIONS

Primary Use: A (color) and B (reverse whife)
Secondary Use: € and D (understated)

LOTA'GAMING

LO0TA'GAMING

/// /

ZOTAC GAMING / BRAND GUIDELINES



LOGOTYPE USAGE

GLEAR SPACE
Allow the logotype wordmark room fo breath and

maintain an appropriate amount of clear space around i.

[llustration above shows the “minimum clear space”.
|deally, maintain 1.5x the space or more, all around the
logotype.

PLACEMENT

Examples on the right shows the suggested placement
of the logotype.
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LOGOMARK BASICS

THE HERO LOGOMARK

Under the piercing stare of the M E K warrior, lies the
strength and future technology that fills the core of the
undefeated and batle experienced. The hero logomark
IePresents a poised yer overpowering presence. It
commands you fo fake control, respond crisply fo every
acfion, and enables you fo push the limif,

MINIMUM SIZE

Tomaintain full legibility, never reproduce the logomark
at heights smaller than 0.25 inches (6mm) all for print
and 30 pixels fall for digital. There is no maximum size
limit, but use discrefion when sizing the logo. (logo
shown at acfual size)

ALL ACGEPTABLE CONFIGURATIONS

Primary Use: A (color) and B (reverse white)
Secondary Use: € and D (understated)
Additional Use: E (b/w only)
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LOGOMARK USAGE

CLEAR SPACE

Allow the logomark room to breath and maintain an
anpropriate amount of clear space around . lllustrafion
above shows the “minimum clear space”. Ideally,
maintain 1.5x the space or more, all around the
logomark.

PLACEMENT

Examples on the right shows the suggested placement
of the logomark.

MINIMUM CLEAR SPACE
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LOGOMARK USAGE

LOGO AS WATERMARK OVERLAY (A)

Hereis an example of how the ZOTAC GAMING logo can be
applied ina banner or key art design. The logo can be
used as part of the background as an oversized
watermark overlay. This also shows how the logo will look
when placed in the corner of a poster/banner.

LOGO AS FRAME (B)

Here is an example of how the ZOTAC GAMING logo
can be used as a frame for contexi-appropriate
imagery or artwork.

///,
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COMBINED LOGO USAGE

LOGO COMBINATIONS

Logotype wordmark and the hero logomark can be
used fogether. Here are a few examples of the
acceptable configurations.

\ L0TMGAMING

N~
LOTA'GAMING

LOTATGAMING
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LOGOMARK USAGE
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b0 SERIES VISUAL DESIGN

] ]
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TO EAMINE AND BEYOND

TO EAMING END AEYOND
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HANDHELD CONSOLE ZONE VISUAL DESIGN

10TV aming 20N

7" FHD
| AMOLED DISPLAY

AMDZ
RYZEZ

B000 Series

AMD Ryzen 7
B8840U Processor

AMDa

RADEOM

| GRAPHIES
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BOOTH THEME

BOOTH THEMES

Booth themes can be roughly divided into two situations;

1. The brand i the main one, which can be designed with
the brand color as the main reference.

2.Design with the theme of the product line being
promoted at the fime (color, main pattern).
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SLOGAN BASICS

SETAT

AT
COMPARED WITH REST
OF THE LETTERS

IVETO
GAME_
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SLOGAN BASICS

LIVETO
GAME_

LIVETO
GAME_
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b0 SERIES SLOGAN BASICS

00SERIES SLOGAN LOCKUP

T0 GAMING AND BEYOND is the main slogan for 50 series

inEnglish. It is written specifically this way, use the
slogan lockup whenever possible.

COLORS

The color can be white/light brown, the same fwo uses

as the template, in one part of TO GAMING AND BEYOND

light brown is not specified, light brown that maiches
the design will do

TO GAMING AND BEYOND
10 GAMING AND BEYOND

TO GAMING 10 GAMING
AND BEYOND AND BEYOND

TO GAMING AND BEYOND
10 GAMING AND BEYOND

T0O GAMING  TO GAMING
AND BEYOND AND BEYOND
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b0 SERIES SLOGAN BASICS

VARIATIONS

Two available weights for the slogan lockup. Use the
appropriate weight for various design needs.

T0O GAMING AND BEYOND
10 GAMING AND BEYOND
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HANDHELD CONSOLE ZONE SLOGAN BASICS

GAME IN THE ZONE
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HANDHELD CONSOLE ZONE SLOGAN BASICS

GAME IN THE ZONE
GAME IN THE ZONE
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LOGOTYPE BASICS

AMP LOGOTYPE

Finely funed for faster and stronger performance,
the AMP edition products sit at the fop of the ZOTAC
GAMING graphics card brand.

ANP A
ANE

ne

EXTREME
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LOGOTYPE BASICS

ALL ACGEPTABLE CONFIGURATIONS

Primary Use: A (color) and B (reverse whife)
Secondary Use: G, D, and E (understated)
Additional Use: F (b/w only)

AP

AP

AP
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LOGOTYPE USAGE

GLEAR SPACE
Allow the logotype wordmark room fo breath and

maintain an appropriate amount of clear space around if.

[llustration above shows the “minimum clear space’”.
|deally, maintain 1.5x the space or more, all around the
logotype.

DEAL CLEAR SPACE

MINIMUM CLEAR SPACE
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LOGOTYPE BASICS

FIRESTORM LOGOTYPE

FireStormis our custom ufility designed to exiract
more performance from our ZOTAC GAMING graphics
card. We've recently redesigned the logotype fo
better reflect the overall theme.

VIRE/TARM

YIRE/TARM
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LOGOTYPE BASICS

ALL ACGEPTABLE CONFIGURATIONS
Use: A (color) and B (reverse white)

VIRE/TORM

VIRE/TARD
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LOGOTYPE BASICS

CLEAR SPACE

Allow the logotype wordmark room to breath and
maintain an appropriate amount of clear space around it.
lllustration above shows the “minimum clear space”.
|deally, maintain 1.5 the space or more, all around the
[ogotype.

VIRE/TARM

VIRE/TARM
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LOGO GOLOR VALUES

L0OGO COLORS
The colors reflects our gaming personality.

We are active and bold, et sophisticated and mature.

Our color palette illustrates these qualities.

PANTONE PMS 431C
CMYK 15/5/0/70
RGB 91/93/109
HEX #5B636D

PANTONE PMS 419C
CMYK 75/65/685/75
RGB 26/31/31

HEX #1ATFIF

PANTONE PMS 427C
CMYK 2/0/0/18

RGB 207/212/ 216
HEX #CFDADS

/// /

ZOTAC GAMING / BRAND GUIDELINES



LOGO GOLOR VALUES

BRAND COLORS

These are the acceptable color palettes for use in
backgrounds and designs. Avaid using 100% black for
backgrounds whenever possible, instead, use colors
specified here.

Yellow is only used as embellishment and highlight, fry
not touse it in a large area.

PANTONE PMS 426C
CMYK 75/65/60/60
RGB 42/47/50

HEX #2A2F32

PANTONE PMS 431C
CMYK 15/5/0/70
RGB 91/93/109
HEX #5B636D

PANTONE PMS COOL GRAY1C
CMYK 8/6/8/0

RGB 232/231/221

HEX HEBETES

PANTONE PMS PRO. YELLOW C
CMYK 0/0/100/0

RGB 265/242 /0

HEX #FFF200
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TYPOGRAPHY

PRIMARY

A3
Bh
HF
Da

BLACK
ABCDEFGHIJHKLMNOPQRSTUVXYZ
ahcdefghijkimnopqgrstuvxyz
1234567890-=_+<>?/,,:"

BOLD
ABGCDEFGHIJKLMNOPQRSTUVXYZ
abcdefghijklmnopgrstuvxyz
1234567890-=_+<>7/.,:"

SEMIBOLD
ABCDEFGHIJKLMNOPQRSTUVXYZ
ahcdefghijkimnopqrstuvxyz
1234567890-=_+<>7/,,:"

BOOK
ABCDEFGHIJKLMNOPQRSTUVXYZ
abcdefghijklmnoparstuvxyz
1234567890-=_+<>2/.:"

SECONDARY

Aa
Bb
Cc

BLACK
ABCDEFGHIJKLMNOPQRSTUVXYZ
abcdefghijkimnopqrstuvxyz
1234567890-=_+<>?/.,:"

BOLD
ABCDEFGHIJKLMNOPQRSTUVXYZ
abcdefghijklmnopqgrstuvxyz
1234567890-=_+<>?/.,:"

BOOK
ABCDEFGHIJKLMNOPQRSTUVXYZ
abcdefghijklmnopgrstuvxyz
1234567890-=_+<>?/.:"
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LANGUAGE

HOW IT IS WRITTEN

ALWAYS CAPITALIZE our name in writing
(copy, fitle, subile, descripfion, efc)

We make great products. We are bold and
confident, at the same fime sophisticated and
smart. Besides using colors and graphics 1o
reflect our brand personality, the fone of voice
in our written communications should reflect
those qualities as well. Our copy should
always be clear, concise, and adding a dash of
creativity.

TONE OF VOICE

© CORRECT: ZOTAC GAMING
X
X

X

CLEAR
Be simple and concise, use adjectives and adverbs sparingly.

AGTIVE
Avoid using the passive voice as much as possible.

CREATIVITY

Even when speaking about technical content, when appropriate, relate the user experience
using smart analogies. For example, rather than simply stafing dimensions, compare it fo
everyday objects and/or experiences that our customers may be familiar with.

(eg. a deck of cards, morning coffee, efc)

RELATABLE
We want to invite our customers info the conversation, not fo talk down at them. So the tone of
voice should always be friendly yet professional and fresh but not inexperienced.
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LANGUAGE

HOW IT IS WRITTEN

THE LETTER GASE AND FORMAT presented is
how we would prefer the product names fo
be written out when used.

NOTE
[RTX xxxx Series]= 5080 or 5070 or
5060 Ti...efc

Z0TAC GAMING GEFORCE RTX™ GRAPHICS CARDS

AMP Extreme | e stRongesT

AMP Extreme is the full-featured, performance factory overclocked
graphics card out of the box.

ZOTAC GAMING GEFORGE RTX™ [RTX xxxx Series] AMP Extreme

AMP | raste

Factory overclocked graphics cards right out of the box. AMP comes with
premium hardware for more Speed and more performance.
Z0TAC GAMING GEFORGE RTX™ [RTX xxxx Series] AMP

AIRD | awmo esicN

Airo graphics cards feature a unigue, aerodynamic-inspired deisgn with
sleek lines and iridescent accents.

Z0TAC GAMING GEFORGE RTX™ [RTX xxxx Series] AMP Extreme AIRD
ZOTAC GAMING GEFDRGE RTX™ [RTX xxxx Series] AMP AIRD

0G | rast

0C takes speed up a notch for that additional edge in performance.
Z0TAC GAMING GEFORGE RTX™ [RTX xxxx Series] 0C

Trinity | mipe ran

Trinity is outfitted with a powerful friple-fan cooling solution for
maximum performance.

ZOTAC GAMING GEFORGE RTX™ [RTX xxxx Series] Trinity

Twin Edge | ouac ran

A dual-fan design enables Twin Edge to provide double the cooling
performance.

ZOTAC GAMING GEFORGE RTX™ [RTX xxxx Series] Twin Edge

Solo | siveteFan

Solo ensures good performance with a compact Size, ufilizing a single fan
desian.

ZOTAC GAMING GEFORGE RTX™ [RTX xxxx Series] Solo

MINI (AIR) | smawt ano STRoNG

Small only in size, MINI (AIR) pushes big performance.
Z0TAC GAMING GEFORGE RTX™ [RTX xxxx Series] MINI
Z0TAC GAMING GEFORGE RTX™ [RTX xxxx Series] AIR

ArcticStorm | warea cooteo
Full throttle performance combined with fearless liguid cooling.
Z0TAC GAMING GEFORGE RTX™ [RTX xxxx Series] ArcficStorm
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MODEL LOGO

AANEF ([{] INFINTY

EEEEE

M E

[ TWIN EDGE ) [ ULTRA

SO0 ]

'CORE) (SOLID)

IIIIIII
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N~
L0TA'GAMING

Thank you for using Z0TAC GAMING brand guidelines
fogether, we can build a unifying brand voice

If you need more information or have guestions about using the guideling,

© 2025 ZOTAC Technology Ltd. All Rights Reserved. | www.zotac.com B|8888 WHTB 0 markenng@zmaﬂ.ﬂﬂm



